
#Titanic – towards the New World! 
A crowdsourced history project in social media 

 

#Titanic is a new way of depicting the familiar dramatic event in history on social media. It 
offers the audience a sense of real time and a way to be a part of a historical event, much 
like in role-play. In this particular project, the story is all about the Finns aboard the Titanic. 
However, the same format can be used to describe any event with the means of the digital 
age, interactively.  

 

The #Titanic project depicts the most famous marine disaster in the world in a new way: a story 
told from the point of view of Finnish emigrants. It is a tragedy of mythic proportions, but most 
of all, it highlights the true stories of Finnish emigrants in the beginning of the 20th century through 
the fates of individuals. The story is told on Twitter, Facebook and other social media apps and 
online, in real time.  

In other words, the story is told on social media by fictional characters based on real people. They 
describe their experiences first-hand: how they left their homes first to Britain and then aboard the 
Titanic, all the way to the fateful night. At the same time, their stories in their part paint the bigger 
picture of emigration in the beginning of the last century.  

The characters in the project live in their time and do not know what is to come. The story, 
however, is topical even today. Large groups of people still leave their homelands towards a new 
life, and dangerous ocean crossings still lead to terrible disasters. 

There were 63 Finns aboard the Titanic. Only 20 of them survived. Making these people visible 
yields at least one surprise: most of them were very young, 20 years old or younger. Therefore, the 



stories are the stories of young people. The target audience of the project is also young – those 
who know the Titanic story through films and TV.  

The beginning of the project is set at two to three weeks before the ship sinks. We get to see how 
the emigrants prepare for the journey, and how they travel to Britain and step on board. At the 
same time, we can follow the building of the ship and the preparations for the maiden voyage on a 
separate account. The ship’s own story is an important part of the project, as that draws the 
following of a larger audience.  

 

On the project website, the tweets, including dialogue from the audience members part-taking in 
the project, form a constantly updated story. This will make up a large, timeless story of Finnish 
emigration, and in particular highlight the fate of the Finns aboard the Titanic. In the end, the whole 
will comprise of articles, infographics, archive material, interactive sections and more. 

What makes this format unique is crowd-sourcing and interaction. The audience can create their 
own accounts and part-take in the project with characters of their own. It is also possible to part-
take by asking questions from the characters, and having conversations with them. The script is 
not set in stone – it develops through the comments and conversations with the audience.  

We have already used this format to tell the stories of the Finnish Winter War ( yle.fi/historia/sota39 
and twitter.com/WinterWar1939  @WinterWar1939  ) and the presidential election of 1956 
(yle.fi/historia/vaalit56 and @vaalit56 ). These projects attracted a large audience, especially within 
the younger population who does not care about the conventional ways of history-telling.  

 

 



 

 

 


