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DR3 wrote TV history on a Monday night in January when they broadcast live for four 
hours from a hospital showing two men going through labour

The hosts Emil Thorup and Thomas Skov had electric pain belts strapped around their waists. 
Holding a midwife´s hand, the two men went through what is equivalent to a woman´s birth 
pains.

The live event was inspired by a viral internet video, but DR3 built on the experiment and 
made it last as long as a real birth, with contractions, waiting, boredom, and extreme pain; 
unpredictability as a main factor. No one knew when it would end, or how. Would the hosts 
give up due to the pain? Would their girlfriends intervene and stop the experiment? 

The second screen experience was one of the strongest ever in Danish broadcasting, 
consisting of great interactivity with the hosts throughout the evening, and the feeling of 
“being” in this together with the viewers via Twitter and Facebook.
 
The TV audience rose significantly during the show as the word spread on Social Media that 
something crazy was happening on DR3 involving the two celebrities. Female viewers were 
especially interested to see if men could stand the pain that their gender has experienced 
since the birth of mankind. Many female viewers forced their partners to watch as the TV 
event evolved.

Production notes

A birth clinic and a midwife were engaged in the production. The midwife was the expert/
host of the evening. The midwife arranged the intervals, the length and the strength of the 
contractions beforehand. The host knew nothing about this.
The hosts must be medically checked and their hearts must be in good physical condition 
before they can be allowed to wear the electrical impulse belts. The hosts must be observed 
24 hours afterwards to see if they have reactions in their heart rhythm. A professional 
physiotherapist was controlling the electrical impulse-equipment thoughout the male birth. 
The instrument is normally used for the treatment of injured athletes and regular patients. 
And is not dangerous for healthy people.
The production should agree with the midwife and the host what pain-reducing offers they 
can have. In our show we offered water syringes, enema and lattergas (må oversættes).
The producer of the show is working off-camera wearing a headset, but can enter the scene 
with important facts, questions or serious decisions that suddenly have to be made in this 
live experiment. We were prepared to stop the programme after 2 hours and put a movie on 
if the hosts gave up.
The show had 15 minutes of video produced beforehand which started the 4 hours. This 
included some wonderful scenes where the two men attendd pre-birth-lessons with the 
midwife. These scenes were also used for promotion of the show.



Words from the producer

“We have created a new phenomenon around TV. We take TV monologue programs to dialogue 
programs where we involve the viewers.

We wanted to involve the viewers - not just by posting their comments, or letting their text message 
pop up on the screen - but by allowing them to influence the outcome of the show. Actually using 
the questions to ask the hosts and midwife. You can say – without the audience’s influence it would 
have been a completely different show.

Ex. To begin with the hosts refused to take something for the pain. But after so many people asked 
them why? They decided to do it. Because we had no idea if the men would be able to handle the 
pain and we wanted this to be as close to real birth a possible, we need a midwife and also realized 
the importance of the midwife in the process. The midwife would be able to talk them through it 
and the viewers would be interested in taking part – we did not know the outcome before it was 
over.

Because we didn’t know the outcome, I was in the same room as my two hosts. I could talk to them 
directly. Look them in the eye. We were together on this. I could frequently check on the iPad for 
messages, for questions to the hosts and midwife. And it was simple to give them the iPad so they 
could answer directly. The idea was that viewers felt they spoke directly to the hosts. By involving 
the viewers like this there was no middle man”.
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