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The journey to make the world a better place
starts with one good deed.

FORMAT

INSPIRATIONAL REALITY FORMAT

The basis for this show, and for life, is simple, yet POWERFUL: Find people that need help, and HELP them. There’s only one catch: Once
a person has received help, he or she must pay it forward and help someone else. Together, we will create a chain reaction of kindness,
like ripples in a pond.
This show, more than any other in the world, illustrates how television can be a tool for positive change in our lives. Created over a
decade ago, the original Quebec format “Donnez au suivant”, has had record-breaking ratings for 8 seasons and transformed the lives
of over 10 000 people and counting…
The series broke records for its initial broadcaster, TQS, with over 1,200,000 viewers and many prestigious awards. So popular, the
series is the only one in Quebec’s history to air on three networks: TQS, TVA and Canal Vie, where it still holds the top spot.

This is not just a format, it’s a movement… It’s a phenomenon!
It all starts with a card with the words “Pay it Forward”. If you have this card, your goal is to pass it on. The only way to do so, is to help
someone. Once you’ve helped, that person now has to take the card and help someone else. Like wildfire, kindness has the capacity to
spread and touch every human on this planet. Then, and only then, can we make this world a better place.

SYNOPSIS

Real people. Real problems. Real change…
All the pain in this world can weigh heavily on our lives. On top of
our personal problems, it can get very overwhelming! But, we don’t
have to feel powerless when all seems lost. We don’t have to ask
“But what can I do? I am just one person!”. The world is also full of
good - if we seek it, find it and most importantly, if we create it. With
PAY IT FORWARD, creating it is easier than you’d think!
Each episode is divided into 4 segments:

SEGMENT 1: The show helps someone in need.
The chain reaction begins here!

Our host introduces us to the person who contacted the show,
seeking help. We’ll call this person Subject 1. We discover the areas
in life that Subject 1 needs bettered. Perhaps he or she wants to
rebuild a parent’s home after a fire, or help a friend find a long-lost
love. With the collaboration of their families, communities, and local
businesses, PAY IT FORWARD changes the lives of the people that
Subject 1 wanted to help.

SEGMENT 2: Subject 1’s wishes have been granted and now it is
time to help someone else.

The host gives Subject 1 a card, which, like a call to action, has
written on it PAY IT FORWARD. Subject 1 reveals that he or she
knows someone else in need and wants to offer something to them.
It may be a trip to a zoo for the first time or taking a lonely elderly
man on a stroll in the park.
The beauty of this part of the show is that it illustrates how even the
smallest gestures can change someone’s life. Of course, an individual
like Subject 1 cannot help in the same way the show can help. The
show builds houses, buys plane tickets, influences companies, and
has the means to support big ideas. But, the point of this series is
to pay kindness forward, and kindness comes in many forms.
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SEGMENT 3: At the halfway point of the episode, repeats the
same concept as Segment 1, but from a different perspective.

If Segment 1 focuses on material things (like fixing up someone’s
house), Segment 3 can be more about emotional connections
(like finding separated twins and bringing them together).

SEGMENT 4: Like Segment 2, has the subject of Segment 3
helping someone in need.

This last kind gesture closes the show, with the final person being
helped receiving the card with PAY IT FORWARD.
Segment 2 and 4, with real people helping each other, is what
this format is about. We all have the capacity, no matter what our
financial means, to help someone else. PAY IT FORWARD may
cause the largest splash at the center of the proverbial pond, but
WE are the ripples motivated by that splash, spreading larger and
outward with a helping hand.

VARIATIONS
• Episodes can be edited to 30 minute segments
• Themed episodes
• Follow up episodes (trace back all the people that were
helped) “where are they now”
• Celebrity hosts and guests offering to help
• Community shows, where entire towns are helped, and
not just individuals (after a tragedy, natural disaster,
financial crisis, etc)

Viviane Rheault

Tanja van der Goes

viviane.rheault@mediaranch.tv

M: +31 6 46 64 47 29
tanja.vandergoes@mediaranch.tv

Associate Producer

mediaranch.tv

SVP Media Ranch Europe

